International Journal of Business and Social Science  Vol. 9 * No. 12 « December 2018 doi:10.30845/ijbss.von12p14

Explore the Intention of Tourists of Visiting Colorful Village- A Case Study of
Jingpu Colorful Village “Cat World”

Kuo-Chung Huang
Professor
Department of Business Administration
Nanhua University, Chiayi
Taiwan

Mei-Li Yang
Ph.D. Student
Department of Business Administration
Nanhua University, Chiayi
Taiwan

Abstract

This paper applies the theory of planned behavior to study the tourists’ intentions of visiting the Jingpu Colorful
Village “Cat World”. The questionnaire was distributed and collected in Jingpu village based on a purposive
sampling method. Empirical results reveal that the tourists’ attitudes, subjective norms, and perceived behavioral
control had positive effect on their intention respectively. Perceived behavioral control has the most significant
impact on intention. The construct of attitudes has a complete mediation effect on the subjective norms to the
intention. Perceived behavioral control has a partial mediation effect on construct of subjective norms to the
intention. According to semi-structure questions result, convenient and friendly hardware as well as travel
itinerary with local industrial features help sustainable tourism development of the village.

Keywords: Comprehensive Community Development, Jingpu Colorful Village, Cat World, Theory of Planned
Behavior, Intention.

1. Introduction

In recent years, Taiwan has been promoting comprehensive community development. Many communities have
created eye-catching sightseeing spots through artistic creation. Min-hsiung township is located in mid-northern
Chiayi county and was called “Da-Mao” before Japanese people get rule of Taiwan. “Da-Mao” originated from
the name of the Pingpu Tribe "Dovaha", which Hoklo Taiwanese transliterated as “Da-Mao” (Mao means cat).
Therefore, the Jingpu Village Community Development Association promotes cat-themed paintings and invited
community painter Zung-Lin Tan to create the “Cat World ” colored drawings on the walls of old buildings in the
village. The painter used interactive composition and contextual paintings to present different styles and
interesting cats, which have also given a new vitality to the old houses as well as the community ofJingpu village.
Meanwhile, they have attracted tourists successfully and made the aging community become lively and energetic.
Many painted villages in Taiwan are facing decline of tourists number after the craze right after the completion of
paintings. In the past few years, the number of tourists visiting the Jingpu Colorful Village “Cat World” has also
been declining. How to promote the village paintings has become an important issue to the Jingpu Village
Community Development Association and all the villagers. Many scholars have pointed out that trying to
understand the intentions of visit, as well as providing friendly and convenient services, can attract and maintain
existing customers and develop potential ones. At the same time, it affects visitors’ willingness to revisit or
recommend the benefits to others (Brady & Cronin, 2001; Kim, Ferrin, & Rao, 2009).

The theory of planned behavior proposed by Ajzen (1985) is a theory derived from rational behavior theory and
mainly used to explain and predict people's behavior. The theory of planned behavior indicated that the intentions
were influenced by attitudes, subjective norms, and perceived behavioral control.
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The purpose of this study based on the theory of planned behavior is to investigate the tourists’ intention of
visiting the Jingpu Colorful Village “Cat Word” in Chai-yi. The research results could help the Jingpu Village
Community Development Association planning the comprehensive community development in the future, and
reduce obstruction of visiting, furthermore help pursuing sustainable tourism development of the village.

2. Literature Review

2.1 Comprehensive Community Development

According to the White Paper on Cultural Affairs report by Department of Council for Cultural Affairs, Executive
Yuan (2004), the authority present the comprehensive community development topic and indicate the purpose of
the policy. The first stage, in order to raise peoples’ community awareness, to regain people's sense of identity in
their own communities, and to jointly improve the quality of community life, the government needs to encourage
the residents to participate in comprehensive community development. The second stage of the comprehensive
community development emphasize concept cultivation and training to raise life quality and encourage more
residents to concern their hometown through cultural life circuit (Wang, 2016). Ministry of Culture (2015) present
the third stage (2016-2021) of community empowerment to establish cultural citizen society and strike a balance
culture resource of urban-rural gap. Many communities have begun the plan to promote comprehensive
community development, and political support from the government becomes an important thrust for community
development in Taiwan. Many scholars have indicated that the purpose of comprehensive community
development is to promote and to improve local cultural environment of communities. Therefore, it is necessary
to formulate and implement strategies according to the characteristics of communities themselves, such as
improving the living environment of the communities, preserving local cultural or historical materials like
monuments, or promoting community arts and cultural activities. In addition to local community development
association, it is also necessary for the residents and other organizations to participate (Chang, 2012; Chang,
2015; Chao, 2015; Hsieh, 2017). Through the participation of the residents, the common living space and the
vitality of the community might be improved. In additional, the modification space attract tourists’ visiting and
create business opportunity to local.

2.2 Jingpu Colorful Village “Cat Word”

Jingpu village is a typical rural village. The residents depend mainly on farming for their livelihoods, so the
community is a traditional rural settlement. Jingpu has been developing for more than 100 years. As time went on,
many buildings have been rebuilt into modern cement buildings. However, there are still many traditional
courtyard houses, and earth horns or abandoned pig houses still exist in the community. The preservation of the
guaint beauties of the community is significant. However, some abandoned pig houses, ancient urns, and soil
barns have gradually become idle and dirty in the community because of obsolescence or ruination. Through the
community wall paintings, the community's environmental beauty will be enhanced, the residents will feel and
recognize the beauty of their own community, and then achieve community consciousness. (Jingpu Community
Development Association, 2014)

2.3 Theory of Planned Behavior

The theory of planned behavior indicated that determinant behavior is one’s intention to engage in that behavior.
The intention is determined by three constructs: attitudes toward the behavior, subjective norms, and perceived
behavioral control (Ajzen, 1991). As a general rule, the more favorable the attitudes and subjective norms, and the
greater the perceived control, the stronger should be the person’s intention to perform the behavior in question
(Ajzen, 2006). Based on theory of planned behavior, Dai, Wang, Kao, & Lee (2012) collected 222 questionnaires
with 207 valid data which apparently convey perceived behavior control was the most important factor in
determining intentions to water recreation. Hsieh, Huang, & Hsu (2017) totally collected 400 questionnaires
including 263 valid with the effective rate of 65.75%, found the attitudes and perceived behavior control of
tourists had a significant impact on behavioral intention. In this study, the construct of “attitudes” is defined as
evaluating the cognition of the tourists about the feelings of visiting colorful village, and “subjective norms” is
defined as examining how the tourists’ family, relatives, friends and others influence on their visits to village
paintings locations. And “perceived behavioral control” is defined as observing how well the tourists have
cognition of their ability to handle their time, health condition, financial ability and transportation.
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3. Methodology
3.1. Research Model and Hypotheses
In this study, exploring the tourists’ behavior and intention, the framework is considered and builds basically.

Figure 1 shows the research model considered
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According to the framework, seven hypotheses considered are listed as follows:

H1. Attitudes of the tourists have played a positive role in affecting the tourists’ intention to visit the Jingpu
Colorful Village “Cat World”.

H2. Subjective norms of the tourists have played a positive role in affecting the tourists’ intention to visit the
Jingpu Colorful Village “Cat World”.

H3. Perceived behavioral controls of the tourists’ have played a positive role in affecting the tourists’ intention to
visit the Jingpu Colorful Village “Cat World”.

H4. Subjective norms of the tourists have played a positive role in affecting the tourists’ attitudes.

H5. Subjective norms of the tourists have played a positive role in affecting the tourists’ perceived behavioral
control.

H6. Attitudes of the tourists have a mediation effect between tourists’ subjective norms and their intention.

H7. Perceived behavioral control of the tourists have a mediation effect between tourists’ subjective norms and
the intention.

3.2 Questionnaire Design

In this study, based on the relevant literature and suggestion from three experienced people, a former director
general of Jingpu Village Community Development Association, a local elder, and a professional scholar, we
tried to find multiple tourism dimensions. The data collected has content validity. Four constructs were contained
in this questionnaire. In the construct of “Attitudes”, nine items were designed based on three studies (Ajzen,
1991; Blackwell, Engel &Miniard, 2012; Hsu, Yeh & Lin, 2012). In the construct of “Subjective norms”, four
items were designed based on the works done by some scholars (Ajzen, 1991; Schiffman &Kanuk, 2000; Hsieh,
Huang & Hsu 2017). Five items in the construct of “Perceived behavior control” were designed based on four
studies (Ajzen, 1991; Taylor & Todd, 1995; Wang, 2016; Hsieh, Huang &Hsu, 2017). Four items in the construct
of “Intention” were designed based on the works by some scholars (Ajzen, 1991; Zeithaml, Berry & Parasuraman,
1996; Kuo, 2008). The original questionnaire items apply the five-point Likert-type scale to indicate the tourists’
agreement or disagreement with the items. The level of agreements in the Likert-type scale utilized responses
from 1 to 5, where 1: Strongly Disagree; 2: Disagree; 3: Neither Agree nor Disagree; 4: Agree; 5: Strongly Agree.
Meanwhile, the content of the questionnaire also included the source of the tourists, gender, age, marital status,
education level, number of visits, and transportation of go back and forth, to collect the demographic information.
Additionally, in order to understand the tourists’ experience of visiting the painting villages and their suggestions
to the Community Development Association. There were two semi-structure questions including “Have you
visited other painting villages in Taiwan in addition to Jingpu Colorful Village “Cat World” and “Your advice to
the Community Development Association”. Before the questionnaires were distributed, a pilot study was
conducted on March 30, 2018, when 50 tourists visiting the Jingpu Colorful Village “Cat World” were recruited
to fill out questionnaires. The pilot survey of the questionnaire’s draft helped ascertain the reliability and validity
of the questionnaire. It also helped to remove ambiguous and inappropriate phrasing and wording.
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Therefore, the misunderstanding of wordings could be minimized and the credibility of the questionnaire data
could be ascertained. In assessing the reliability of the questionnaire, the Cronbach's alpha was checked.
According to Nunnally (1978), standard Cronbach's alpha should be greater than 0.5, with a coefficient alpha
above 0.7 is preferred. Regarding to its satisfying internal consistency, in this study, the coefficient alpha of four
construct were all above 0.7, showing that the questionnaires had high reliability.

3.3 Data Collection

In this study, purposive sampling was employed and the questionnaires acquisition were distributed to collect
opinions of tourists who visited the Jingpu Colorful Village “Cat World”, from April 4 to 8, 2018. Altogether 220
tourists were recruited and finally 195 valid data were collected in this study.

4. Analysis and Discussion

4.1 Demographic Information

Altogether 195 valid data were collected in this study. 44.1 percent of the respondents were male and 75.9% were
above 25 years old. 53.8 percent of the respondents were married and 66.7% educational level were above
college. 84.6 percent responded that it was their first time to visit the Jingpu Colorful Village “Cat World” and
78.5 % tourists drive by themselves, fewer came and left with public transportation tools. Detailed description
statistics related to the respondents’ characteristics were shown in Table 1.

Table 1. Demographic Information

Itenn Answenng Optons| Freguency FPercent
Gender hdale B 44 1
Female 109 350
Age = 24 years 47 241
25-34 wears 45 X3 1
35-44 wears 38 195
4554 vears 30 15.4
55-64 vears 19 o7
= &5 years 16 82
hlantal status Single Q0 4562
MMamed without children X2 11.3
Marmed with chaldren 71 36.4
Dhavorce 3 1.5
Separated 4 2.1
Widowed 5 26
Education Elementarv School 5 2.6
Jumior high School 15 3T
Senior high Schoal 45 X3 1
Collezse o9 508
Graduate School 31 159
Mumber of wvasats First time 165 24 .6
2-3 tmes 20 103
Above 3 imes 10 5.1
Transportation of | Tour bus 19 9.7
go back and forth T aci ] 3.1
Diave by wonrself 15 T8S
Oithers 17 8.7

4.2 Factor Analysis and Reliability Analysis

According to Table 2, it indicates that in this study, KMO values of attitudes, subjective norms, perceived
behavioral control and intention are respectively given by 0.890,0.612, 0.798 and 0.789, each construct’s KMO
value is greater than 0.5, and each construct’s Bartlett’s test of sphericity is significant, implying that the data are
appropriate for factor analysis.
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Tahle 2. EAMO Value and Bartlett's Test of Sphericitv for Each Construct

Construct g~ cm-sq?ﬂm R E}lt.:aﬂed:.
Attitndes 0.890 773229 36 0.000***
Subjective Nomns 0.612 278126 ] 0.000***
Perceived Behavioral Confrel () 708 267433 10 0.000***
Intention 0.789 240.565 ] 0.000***

*p < 0,05, ** p 001, ***p < 0.001

The results of factor analysis for each construct were shown in Table 3. All the items’ factor loadings are greater
than 0.5, with the percentage of variance respectively givenby 62.844%, 84.126%, 54.523%, 63.258%. No item
should be deleted. To examine there liability, all the values of Cronbach's alpha were greater than 0.7, implying a
high degree of internal consistency.

Table 3. Results of Factor Analvsis and Reliabilitv Analvsis

Construct Factor Loadmg Y of Cronbach’s alpha
Vanane
Attitudes 0.501-0.823 62844 0.863
Subjective Noms 0.879-0911 84126 0.7%
Percerved Behavioral Confrol ~ 0.636-0.796 i3 0.77
Intention 0.749-0.840 63.238 0.804

Related to subjective norms, the highest influenced factor is firstly that | accept my friend’s recommendation, and
secondly listen to my family’s encouragement. Inaddition, television news or program report and Internet
discussion affect whether rtourists want to visit the destination afterwards.

4.3 Means Analysis

Independent samples T test was adapted to gender, and for the other demographic items, one-way ANOVA with
Scheffe’s test of post-hoc comparisons were conducted, which indicate whether the demographic characteristics
were very importantly different in statistics for each construct.

Tahle 4. Results of Means Analvsis

. Perceived ;
Measure Attitudes Sub__]ectu & Behawvioral B'Ebﬂ“f:'ml
Norms Infention
control

Gender 7 N N T
Age N N N N
Marital status N ) ) N
Education level I=5 ™ iz=5 ™
MNumber of wisits N N M N
Transportation of N N N N

oo back and forth
3: Samior High School, 5:Graduate School, M- Mot Significans

For understanding tourists’ intention through Means Analysis, the results were shown in Table4. Among the six
demographic items, the level of education was significantly related to attitudes and perceived behavioral control.
For cognition and perceived behavioral control, the means of the tourists’ education level who visit the Jingpu
Colorful Village “Cat World”, “senior high school” were greater than that of “graduate school”. The tourists with
education level of graduate school had higher ability to seek more exquisite itinerary tours resources than those of
senior high school. Obviously, they were not satisfied with visiting the Jingpu Colorful Village “Cat World”.

4.4 Regression Analysis

Based on linear regression, as the results showed in Table 5, the standardized regression coefficient of the
construct of attitudes, subjective norms and perceived behavioral control to intention were 0.684, 0.543 and 0.685
respectively.
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All the results were statistically significant. According to multiple regression, attitudes and perceived behavioral
control were statistically significant and the value could cover subjective norms, and therefore the hypothesis of
H1~H3 could not be rejected. ult, the tourists’ attitudes, subjective norms and perceived behavioral control
positively affect the intention of visit the paintings of Jingpu Colorful Village “Cat World”. In particular,
perceived behavioral control has great effect on tourists’ intention than the attitudes toward the behavior and
subjective norms.

Table 5. Eegression Analysis

T Dependent Intention  Infention  Intention  Intention
~Lanable
Independent H""‘ﬂ-.h___q_
Variable T
Attitudes 0.684 0.333%**
Subjective Momms 0.543* 0116
Percerved Behavioral Control [ ERS**+ [ 37@*=+
E 0.684 0.543 0.685 0.742
R 0.468 0.295 0.470 0.5350
adj R 0.466 0.202 0.467 0.543
F-value 170062  B0O8T3 170.028 T7.813

*p0.05, ** e 0.01, ***p-<0.001
Mediation effect of attitudes was examined with respect to criterion proposed by Baron and Kenny (1986).
Compare the results given in model 2 and model 4 in Table 6 the standardized regression coefficient of subjective
norms decreased from 0.543 to 0.169, after adding attitudes in regression model. Attitudes still had significant
positive effect on intention in model 4. As a result, the tourists’ attitudes have a complete mediation effect on the
relationships between subjective norms and intention. Hence, the hypothesis of H4 and H6 was not rejected.

Table 6. Mediation Effect Analvsis (Mediator: Amimdes)
T Dependent Variable Affitudes  Intention  Infention  Intention

Independent Variable
Model 1 Model2  Model 3 Model 4

Subjective norms 0.652™" 0.543™ 0.169
Attitudes 0.684%%% n.574"*
E 0.552 0543 1 684 0.696
R’ 0.425 0.295 0.468 0.485
adj B* 0.422 0.292 0.466 0.480
F-value 142 449 20 873 170.062 90.3173

*p<0.05, ** p< 0,01, ***p < 0.001

Mediation effect of perceived behavioral control on the relationships between attitudes toward the behavior and
intention. Compare the results given in model 2 and model 4in Table 7, the standardized regression coefficient of
subjective norms decreased from0.543 to 0.235, after adding perceived behavioral control in regression model.
Attitudes toward the behavior did not have a significant positive effect on intention in model 4. As a result, the
perceived behavioral control has a partial mediation effect on the relationships between subjective norms and
intention. Hence, the hypothesis of H5 andH7 was not rejected.
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Table 7. Mediation Effect Analysis (Mediator: Perceived Behavioral Control)

-h"---___h___ ]:]ependaut Vanable Percerved Intention Intention Intention
T— behavioral
Independent Vanable —-__  control

Model 1 Model2  Model3  Modeld

Subjective noms 0.556" g4zt 0235
Perceived behavioral control 0685+++  0555™
R 0.536 0543 0.685 0.713
R 0.310 0,705 0470 0.508
adj B 0.306 0.292 0467 0.505
F-value 86.580 80873 170028 99.033

*p0.05, ** p< 0.01, ***p < 0.001
5. Conclusions

The results of regression analysis, factor analysis and reliability analysis in this study show that the standardized
regression coefficient of each constructs to intention from the highest to the lowest were perceived behavioral
control, attitudes, and subjective norms. The standardized regression coefficient was respectively given by 0.685
0.684,0.543, showing that the most important construct of influences on the tourists’ intention to visit the Jingpu
Colorful Village “Cat world” was perceived behavioral control. The tourists care more about their abilities such as
time, health status, entrance fee and convenience of transportation. We could tell the tourists’ cognition that
visiting the painting village can increase the time being with family or friends, relieve the pressure in life, and that
they were pleasant to stroll around due to well arrangement done by Jingpu Village Community Development
Association. The construct of subjective norms indicated that friends and family would influence the tourists’
intention to visit the Jingpu Colorful Village “Cat World”. The interactive composition and contextual painting
would make the tourists willing to take pictures and enhance the enjoyment in their tour. Furthermore the
construct of subjective norms indicated that the reports by mass media and online referrals would influence
tourists’ intention to visit. The construct of intention showed that if the tourists were satisfied with this journey,
they would be willing to visit again, to recommend the painting villages to their relatives and friends, to
participate in related activities, and to recommend the tour destination on the internet. The suggestions from the
important people, the reports by mass media and online referrals have positive influence on the tourists’
willingness. However, most tourists will consider their ability to handle their time, health condition, financial
ability, and transportation reasonably.

The results of two semi-structure questions showed that most of the tourists have visited other colorful villages in
addition “Cat World”, such as the paintings in Hao-Mei village, “Rainbow Village” in Taichung, “Tiptop Cat” in
Yunlin and so on. In other words, tourists would like to visit colorful villages in case they are available. The
suggestions to the Jingpu Village Community Development Association offered from the tourists indicated that
improvement of hardware construction, including adding more toilets, parking lots, rest areas, guiding signs and
so on is needed. In the future, the content of paintings combined with local industrial characteristics and the
community conducting activities related to local industries could increase the depth and breadth of tourism,
making tourists feel the visit being much more worthwhile.
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